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Independent Study Title Market Factors that Influence on Buying Decision Process the
Detached House of Pruksa Real Estate Public Company Limited

Name-Surname Miss Anchana Thongmueangluang

Major Subject Marketing

Independent Study Advisor Associate Professor Dr. Sudjai Tolpanichgit

Academic Year 2011

ABSTRACT

The objective of this independent study were (1) to study the demographic of consumer
consist of gender, age, status, education, occupation, income and number of family members of the
detached house buying decisions of Pruksa Real Estate PLC. (2) to study market factors consist of
product, price, location, marketing and promotion that influence the detached house buying decision
process. Sample size were 265 and random sampling were used in this study. Questionnaire was
used as a tool for collecting data. Statistical analysis used Frequency, Percentage, Average, Standard
Deviation and One-Way ANOVA.

The result found that most of sample was focused on3 market factors for
buying house included location, modern house and good environment. The favorite house was
iPrestige style, 181 square meters of utility space, price 5.1 to 5.5 million baht, the popular house
area 50-60 square wah. Most customers focused on facilities, customers were  very
satisfied with cash discounts promotion.

Studies had suggested that the perceived need of consumer in safety, stability in life,
pride in living house estate, so the house estate manager should focus on after sales service,
the quality, climate and environment within the house project to create customer satisfaction

with good service and buying recommendation for the house project.

Key words: market factors, decision process, the detached house
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naAfmal M33AT11I10 ( Place )
(Product) ¥94N14 ( Channel )
a9 ANUATOUAGN

ANNHAINHUAYVDITU

( Coverage )
( Product Variety ) a

MIAdNAUNAN
AU ( Quality) ( Assortment )

Ly

MI0ONUVY ( Design) Thianag ( Location )

a Y o
aﬂymzﬁmty ( Features) AUMAIAAN ( Inventory )

5 MIVUA ( transportation
aauh ( Brand name) ( P )

Uiiﬂﬁm‘ﬁ( Packaging )

VUM ( Services ) 511 ( Price ) dua3umsna1n ( Promotion )
MIUIMNS ( Services ) nimaumlusens msduaiunNIAaIn
M5V ( Warranties ) ( List Price ) ( Sales Promotion )
msduiuaudh ( Retums) ﬁ";uﬁvﬂ ( Discount) ms luban ( Advertising )

dauigeulsi (Allowance ) WU ( Sale Forces )

P ET TR R LR ER ALEASIT] mslisznduwug

( Payment Period ) ( Public Relations )

ssuznans iAo MIADIAN AT

( Credit Term ) ( Direct Marketing )

MnA 2.2 daudsenou 4 Ps’ vesaulseauniamsaaln

(11 : Kotler, 2003: 16)

2.2 nguavlszaumsnaa
Philip Kotler (2002:15) &1 Ho1m'1431 “@rulszaunismisnaia vunode gaved

@

A A 2 a ° 9 A A wa 9 ¥ Y s
1AT99oA 1 qn1uMIaaa Feusimiunlanedfians In ldamiaglszasinanmsaaia
Tuamadhviane”

v . LA ' ' Y Y o 3 A

auszaumsnain (Marketing Mix) Ao nM3naunu lunaazaiuliidisuuaziilui
LY Y A = ¥ 1 9 Y A A v
avamsvesnguidlmue ileasuauesanuiiane lvldunngugndr ithuune wisemenszdu

Tnqugnddhwinenanudesmsaud dszneudrediuilsznon 4 Uszms wie 4p’s o
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1. AUMHI0UI M3 (Product)
2. 9191 (Price)
d' o 1
3. aD1UNIMU1Y (Place)
4. MSAUATUMIADIA (Promotion)
a [ ] a o 4 ° [} =Y
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1 a [ J 1
1. ANULANANUDINANNUN (Product  differentiation) LAZAIULANA 1NN
(Y .. . .. ' 9 dy Ao 9 @ dy Aq
LUNUU (Competltlve differentiation) 1% E‘IJLL‘U“U“U”IL! VUIIPNUNAIUIU ﬂTi’Dﬂ’JNLL‘]JEIUWUVIGlGIfﬁE]EJ
a o A a [ 4 ]
2. WﬂWim?’ﬂWﬂﬂQﬂﬂi%ﬂﬁ]ﬂ (ﬂmﬁll‘ﬂ@]) YDINANAUN (Product component) LU
Y} o X dqu vy ' y A A A o
ﬂ151%ﬂ5$18%umﬂﬁwuﬂ1°ﬁﬁﬁ)ﬂﬂEJN?;IIJ?‘I'I AUNTNUNITNOAT N FOLHIIVDIUIHN
4 @ [

o ° ' a o 14 I
3. MIMUUANKRUINAAN DN (Product positioning) wWumsasNanyazauved

a o P ' Y 9| A o o Y o Y
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4. MINAUINANNUN (Product development) Lﬁawmmwammm wianssu v
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5. ﬂaq‘ﬂﬁLﬁﬂ?ﬂﬂﬁ’JuﬂﬁZﬁNWﬁﬁﬂﬂ!"ﬂ (Pl‘OduCt mix) LAgFIgNAANUN (Product

Line)
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2. 9101 (Pricing)

A 1 a Y v Aa I J Ao o v a
5191 Ao Yamveadum lugldaadu sianiluesdilszneundinglumsdadule
F

Y
a a o % 1 a [ Jd v 1 LY
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=2 1

' A o oA ] Y a
A1 (Value) 111809 Aamvenaadausmeyelalvgnannaniuaulaly

4
Tee o

winmMIna1AResad 19naAIN (Value Added) Tugaaignm
2. AuUNUAURT (Cost) NNBITD
3. MITUUITY

4. Ya380U 9

v
Y

3. Msmgnazianaa (Place)

v o 1 A o d' o A Y A a 1 d’ Y k)
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a q

Y A

& v o Ty A X a o 2 o & A o ) Yy
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1 A
GEITET
v @ I ' a [ 14
1. %¥99NN159ANUIG (Channel Distribution) HH1809 IdUNINMTVYUTIHAA U

v 9

nngnanlUdadus Tnalaoase vie Tagrunemaunais1és dus Tnn viedl9gaaminssuy
2. MIANDAYUMINTZNOAITUAGAAIA (market Logistics) Hu10DI Nangsui
= ] o ] v a o o v Y a A 9q ¥ '
Meateenumsvudredndadua ddus Ina niedldn19gadImnssn Msvuds 113
a 3 o a [ a a @
AIFUM M3V NEIAUMAIAS Iz MIUTMITURININGS
4. MIaAaINAAA (Promotion)

< U o X a y a o 4
L‘IJU?f'JLllIigﬁll‘VI'Nﬂ'liﬁaW’]ﬁ?“ﬂﬁﬂ"u@Qﬂﬁ]ﬂ'li‘ﬁu’ﬂﬂlﬂﬁ@i]'lﬂwa@]ﬂmm I1AULAS

Y
v v [

M3t AldemsAasedoainiainmsaaia nudyands eluaaiagaainnisunazaaia

Y a & I Y a A A Y dy A A =<
A3 Inaieun1snszquesav1gvoanans NNeIvedlunIzuIUNMTFD NBAT19ANN

d’d Y a A a F) A a A a k) g’/ 1
welanAveagnm Tumsus Inavsegllaadua Tumsiaenys Inansegl Inaduaiug ag1e

A o oa 9 o ' A A 1 A J

ADIUBD ﬂi:ﬂ@‘uﬂummuzmﬁuﬂﬂﬂﬂmﬂﬁlﬂfﬁ]wNLL‘iJiJ‘ﬂ”mm‘ﬂ”mwsmwauqmﬂuﬁﬂulﬂ
1 a A ' A Y A Y aa y& A 9 3| 9

"MIEUFATUNITVIY ﬂem‘smmiﬂum‘s’c’fiwﬁmﬁuﬂmL”lftymuslwmﬁuﬂmamﬂumsﬁiN

1 a 1 d a o
gammmuﬁﬁ ﬂﬁﬁ%}%’lﬂijll@,ﬂﬁ}'m'ni Llﬂ$ﬂ1iﬁ%}1\1ﬂ1‘w‘W’ﬂuelIENﬂﬁ]ﬂﬁ" HUIBN
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v 9

I a a 1 4 [ ¥
41 mslawan (Advertising) (JufINssuMsAndedod 135z MIdToRUR0
d' 9 Y a a dy d' v 9 d' ) 1 [ d' A
MR WIANAALAZNYANTINMITO 0T VFUIAIINEINUAINTTUAI 9 TagerdainToalo
Tums Tawan wuhelayan 13 ng Internet naz wiinaue
%3 3 4 [ ]
42 msnelaaldniina1uae (Personal Selling) (Humsdoasseninyanany
4 Y a Y a ¥ o A X
yanaeneremgaly inaanuaulavas Tuuiianuaalumsnszgulumsdaaulage
HANNDLN

43 PMIAUAIUMSIVIY (Sale promotion) HN8HI MIduaIuvIenldzeziian

I

=

H ) ¥ a A 9 v ’ A Y o
dulumsnszqulinanssealedoyantiaulouenmiloninns layan Tasms Tuwiinau

U

v Y

& ) A & v y a X v v
noiludiveyanudye Feemnsonszquanuauls minaaesliuiose Tnsgnmaugaiie
A d' ] 1 a =
vyeyanaaulugeImInmsdudsumsnel 3 giluuy
1. M3n3z4uAY3 10 (Consumer promotion)
2. ﬂi%&{l}uﬂuﬂmﬂ (Trade promotion)
3. miﬂizé’uwﬁmmma (Sale force promotion)
EYRl v o d . . . . I Y
4.4 m3lnvnmazmsysenaunius (Publicity and public relations) Wums1d
1 1Y U Y 1 A 1 d' [ @ 79 Y Aa
YINUNYUAIB819M I 0NguIs NN sz duius Iinanisnouaues Tas Msvigasalag
o o o v da v A a ¢ A A i A ¥
winaue easelagInsdnn  Insvimi Ing Ianue nisdenun W30de online Wol¥
Y a ) X
gnAunaMsnouaned lagms lgeaande
I
4.5 MINa1AN1NAIY (Direct marketing) "ri%i’) (Direct response marketing) 1y
Yy a
ms lawanldinamsnovauesdlngnsg
I a [l 4 @ 1
45.1 MINAIANAT (Direct marketing) 1 umsdadedoasnunguihmng
A Y a
Winlvinamsnouauedlaensa
452 mslavauieliifanisnouausalasnsy (Direct  response
I~ 1 [ I a [ o
advertising) 11 ua 1915 Tamanaugeru 450l nsodyy IdiRanisaeuauondy T
yA
H0v1Ie3
A A A . . A
453 MIADIAFOUATINIONIT INBUUFOUATY (Online  advertising) H3®
1 A ag a J I 1 A 1 a S A a =]
MIAAANIUTDDIAANTOUNT 1T UN1T THHUINIUTLUVIATBVIIADUNIUADITHI® DUINDIITIA
WO AUATUMTUONAAS UN
=S a Y a
2.3 N ngAnIsuduslan

a dJ a Y a
ﬂ]i?!ﬂ§1$"r‘iwq€‘lﬂ‘i‘iuﬁjﬂiiﬂﬂ
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9 o

WOANT3AYS 1nA (Consumer behavior) HXGD M3N5ZH1V0IYAAADUNINGIVOINY
Y v
m3anduladen (select) N5%0 (purchase) M3 1% (use) Az MIMIAAIUNNAD (dispose) VDI
AUMKToUIMIAN PNBABUAUBINNINABINMTHAZANYT D UIVBIAN (3F 2553:6 81909
Solomon 2009)
a 9y A =2 o 1 A A 9 v [ I ¥ =
WRANT A3 1A viuneda MInsziha1e qiineddesTagasanumatanIn lauas
v Y
msu3 Inauazmstuneldaesdidumuazusmssuisnszuiumsandule (03, 2545:6
5}1080 Engle Blackwell and miniard, 1990: 3)
WQANs5UAD3 1A (Consumer behavior) Wi18Ha weAnssuMsAadulanazmManszi
Y A A4 9 o & ys 9 a A v =
VoI U3 Inannerteanumdouas 15auA Az UTMT DAL AUBIAIIUADINTLAZADINNA
weolavesauies (A3550uazANE, 2550: 231 61904 Solomon, 2002:528)
a Y a A [ A dy a Y A a
Tagagil nganssudus Ina Ae Manszvsemsuaatonn lumMsdoduiInIouIng
IWDABUANDIAIINABINITVBIAUIBY TAolinTzuIUMIBgUA 1INMsMdeyatiioidoyain
a A = 1 v A dy a [ '
wasanmaden tazlseumeuneumsaadularonannum
a 7 a Y a . . I a R
m’i’JLﬂ’iTZ‘H‘WQﬁﬂiﬁJQUSIﬂﬂ (Analyzing consumer behavior) Wumsunsznng
a a Y a A 3 A 1 A Y =K o
NYANTINNMIVT Innveedys Inalas Miluyana ¥ienquiyaname 1NN 1UDIENBUZAIN
9
A94NITLATNYANTTUNTHE N1TU3 10A VOIU1 HNMTARIATIABINTILDINGANTTUVDS
Y a A o o d A a a [ s =3 Y a Y
U5 Tn edaihnagninsendanannusinamnsoneuaueinuiane lavesus Inala
Taofmownldiedumanyuzngans sudus Tnn Ao 6Ws naz1H Falsznonlidae
1n5 (Who) 8215 (What) 113 (Why) 13l (When) 711111 (Where) ttaz 881313 (How) tiio¥in

fMaov 7 UszMs e 70s

d‘ [ [ A o A = @ a Y a
AN 2.1 A0 7 A1 (6Ws Lag 1H) INDY1n1691 7 ‘].Iizﬂ15ﬂlﬂﬂ?ﬂﬂwq@ﬂiﬁuﬁﬂﬁiﬂﬂ

° ° Ay s A A )
01 (6Ws taz 1 H) MADUNARDININTIL (70s)  Nagnimsaaaiine o
' [ 1 4
1. Tnsegluaaahvune anvaznguiihmine NAgNEN1NITAAIA (4Ps)
4
Who is in the target market (Occupants) NNATY Usznoudao nagniain
kY J a o 14 S Y
1. Mulsznnsenaas HAASN AagNEAIUIIA

a 4

2. Mugiimans nAgNTMIIAT 1MUY ez

LY
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. A Ay a 9
What does the consumer buy (Objects) ﬁ’iﬂl‘guﬂﬂﬂ sznovunie

@ J

Y a A
ADIMINNNAANUNNAD
Y wa A
ApININAANITAYID

4 a [ J
09AUsEno UV INANN M
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ANUANA T TENINg
U

Competitive differentiation

@ J o

1. Wannuava

2. gUanwainaasmat Taun
MIVTTIIUN ATIEUM
sUupVUIMS AU
ANHUY UIANTIN

3. WA NAIL

4. wansaaiiaAn

5. ApAmHanS MY
UANA NN MUV
Usznoudls ANULANAIN
MU N VI3

WITNOU Lag Mwanyal

F
3. i ludus Tnadede

Why does the consumer buy

o P &
Tagszasn lumsde

ac X
(Objectives) JU3 TnAo

a g A

AUANUNDADUTUDINIY

v 3 )
ADNNITUDUUVIVNNNATU

U k) a a =
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MUY
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F
aadulede Who participates

in the buying decision
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< X 1
5. 4u3 Inageiiela

When does the consumer buy

F
Tomalumsde (Occasions)
] v A = A
Y ¥Iuneulavedil vse
ganalavedt) ¥eiulaves
weu ana laveaiu
TomAnAyHIBMANA Y

GAGLIEENE
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6. HU3 Tnndeh Inu

Where does the consumer buy
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How does the consumer buy
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vuseulumsaaaulade
Usznoudieg
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1. M3SVININNVABING
A v 9
ERDRERATRRIGNR

Y 9
2. MIAUMUDYa
3. M5UseNUNaNIaNg

A
aon

nagnsnldn Ae nagns
MITUATUNMTANA
Uszneuals m3 luyan
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