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Independent Study Title Factors Affecting Eating Out Expenses
Name-Surname Mr. Aukkadet Uppaipuk
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Academic Year 2013

ABSTRACT

The purpose of the study was to examine the factors that affected the eating out expenses.
The questionnaire was used as the tool to collect the data from 800 samples who ate out. The statistics
used for data analysis consisted of Frequency, Mean, Standard Deviation, and Multiple Regression.

The results of the study revealed that the samples had an average monthly household
income of 54,801 Baht, had an average eating out cost of 1,354 Baht per time, there were an
average of 3.7 persons joined at each time, the consumers preferred to eat fast food, loved to eat out
for dinner on special occasions, and used the eating out places for meeting.

The results of hypothesis testing showed that the household income had a positive
relationship with the eating out expenses, the eating out expenses would increase by 115 Baht per
month when the household income increased by 1,000 Baht per month, and the eating out expenses
would increase by 244 Baht per month when there was one more person joining. Moreover, the
expenses would increase by 1,056 Baht per month when the consumers chose to eat out on special
occasions when comparing with the regular eating out. The expenses would increase by 191 Baht per
month if the consumers chose to eat out for dinner when comparing with the eating out for lunch.

Keyword: eating out expenses
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