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ABSTRACT

This independent study aimed to investigate personal factors and marketing mix
factors that influenced consumers’ decisions to purchase elderly care equipment through
electronic commerce systems (e-commerce).

The sample group used in this study were 400 consumers who decided to
purchase elderly care equipment through e-commerce channels in Bangkok. The instrument
used to collect data was a questionnaire. The data analysis employed descriptive statistics
including frequency, percentage, mean and standard deviation, and inferential statistics
including one-way ANOVA and multiple regression analysis.

The results showed that most of the respondents were female, aged from 31 years
to 40 years. They had a bachelor's degree, worked at private companies or as contractors,
had an average monthly income of 30,001 to 45,000 Baht. They also based their decision to
purchase online due to the lower price, chose payment by credit or debit card, used their
smartphone to access the Internet, spent from 1,001-3,000 Baht on each purchase, and
purchased every 2 to 3 months. The marketing mix factors that were rated at “strongly
agreed” included product (x = 4.22), price (x = 4.23) and place (x = 4.22), whereas promotion
was rated at an “agreed” level (x = 4.17). Furthermore, it was found that differences in
the personal factors of gender, age, education level, occupation and monthly income
influenced the decision to purchase elderly care equipment at a statistically significant
level of .05. Marketing mix factors in terms of product, price, place, and promotion
affected their decision to purchase elderly care equipment at a statistically significant

level of .05 with the highest influence being price (B =0.60), followed by promotion
(B = 0.352), products (B = 0.203) and place (B = 0.175), respectively.
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