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ABSTRACT

The study was conducted to investigate the entrepreneurs’ attitudes and
awareness towards the Electronic Commerce Law. The study intended to test the
hypothesis that demographic characteristics including gender, age, level of education,
and average monthly income had effects on the entrepreneurs’ attitudes towards the
Electronic Commerce Law, and the business characteristics had effects on the
entrepreneurs’ attitudes and awareness towards the Electronic Commerce Law. The
samples comprised of 379 establishments and the questionnaire was used as a tool for
gathering the data. The collected data were analyzed applying Frequency, Mean,
Standard Deviation, Independent t-test and One-Way ANOVA.

The study results on the business aspects revealed that business
characteristics, business types, ordering goods, dispatching methods, sales promotion,
and payment system affected differences in the entrepreneurs’ attitudes towards the
accomplishment. The status, business characteristics, business types, ordering goods,
dispatching methods, sales promotion, and payment system affected differences in the
entrepreneurs’ attitudes towards the operation. The study on the awareness towards
Electronic Commerce Law showed that differences in the entrepreneurs’ attitudes
towards the accomplishment and operation caused differences in the understanding of
definitions and terminologies of the Computer-Related Crime Act B.E. 2550, the
Electronic Transaction Act B.E. 2544, the Royal Decree on Security Methods in
Electronic Transactions B.E. 2553, and the Royal Decree Regulating Electronic
Payment Services Business B.E. 2551. The results of the study could be used as the
supporting data for the revision of the Acts and the Royal Decrees regarding the
Electronic Commerce Law, and also applied for planning in order to provide the
entrepreneurs with knowledge and understanding of the laws, and to make the laws
respond to efficient enforcement.



