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Independent Study Title The Perception of Consumers towards Marketing Communications
that Affected ICHITAN Brand Image in Bangkok

Name-Surname Miss Malinee Maleeklary

Major Subject Marketing

Independent Study Advisor  Assistant Professor Pimpa Hirankitti

Academic Year 2011

ABSTRACT

The purposes of this independent study were to the demographic of the consumers,
including gender, age, status, education, occupation and income effecting in ICHITAN brand name
image to study the relationship between consumers’ perception of marketing communications with
ICHITAN brand name image.

The samples consisted of 400 consumers who have consumed ICHITAN brand name in
Bangkok by using the questionnaire as date collection. Statistical analysis used Percentage, Mean,
Standard Deviation, differences test between mean of two populations (Independent Samples t-test)
and One-Way ANOVA for more than two populations, Least Significant Difference (LSD) and
Pearson Product Moment Correlation analysis.

The result study found that consumer perception of ICHITAN brand name image in
social responsibility to the brand equity was in the highest level brand name of the company was in
highest level and image changes before and after the floods was in moderate level. Most of
consumer perception in image brand was non-significant and there were positive relationships
between marketing communications with I[CHITAN brand name in advertising, public relations,

promotion and direct marketing.

Keywords: Perception image, marketing communications, [CHITAN brand name.
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1. A5 Iuyan (Advertising) 12. miﬁﬂqusﬁlnamu (Training Center)

2. m3nelagldmiinauane (Personal Selling) 13. M3 Y33 (Services)

3. MIAUATUNTUIY (Sales Promotion) 14. M3 1¥minau (Employee)

4. ﬂiiﬂi%%]ﬁwﬁ’uf(Public Relations) 15. Uiiﬁ;ﬁ/ﬂ!%(Packaging)

5. MINAIANINAIY (Direct Marketing) 16. mﬂ@ﬁwmumam‘%ﬁmﬂﬁauﬁ (Transit)

6. MINAATABNIIANINIT TN (Event Marketing) ~ 17. M3 191186199 (Signage)

7. MIVAUAAIAUM (Display) 18. mslfndedemsdeaisnediannseding
(Internet)

8. mifﬁ”ﬂiﬁgw (Showroom) 19. mﬂ%’wﬁmﬁmwﬂﬂu?}a (Merchandising)

9. MmyvagudaIiamsinuvesdum 20. M31RduUNIY (Licensing)

(Demonstration center)

10. MIVAFUNUT (Seminar) 21. A/ (Manual)
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1% 4
2. duN B (Interview)
4 % v 7
3. AOUIAYUTUNUT (Press Relation)
[ v J
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a 4
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Y
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