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ABSTRACT

The purpose of this independent study was to investigate marketing mix factors that
affected purchasing behaviors for Oishi Green Tea, as the case study of Pornthisarn community,
Thanyaburi district, Pathum Thani province. The research sample group was university students and
consumers in the Pornthisarn community. Data were collected from 400 samples by using
questionnaires, and analyzed by using descriptive statistics and inferential statistics including t-test,
F-test (one-way ANOVA), and Pearson correlation.

Research results found that most of the respondents were males, 15-27 years old, had
Bachelor's degree educational level, and earned 10,000 - 15,000 baht of monthly income. In the
aspect of purchasing behaviors of consumers in the Pornthisarn community, the result found that
most of the respondents purchased Oishi Green Tea from general stores, preferred green tea genmai
flavour in the 350ml bottle, and purchased 1 bottle per time.

In the aspect of marketing mix factors that affected purchasing behaviors for Oishi Green
Tea, the results found that the importance level of marketing mix factors including Product, Price,

Place, and Promotion were in the high level.
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